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A portfolio of more than 400 Hotels &
almost 90,000 Rooms

64 countries across Europe, Middle East & Africa

One of the

fa_stest A portfolio of great hotel brands:
growing hotel Radisson Blu, Park Inn by Radisson, Regent,

companies in Country Inn and Hotel Missoni
the world

Hotel Missoni: Worldwide License Agreement with
Italian fashion house Missoni

Publicly Listed on Stockholm Stock Exchange since
2006
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Our Story R

419 hotels
450 - 89,400 rooms

400 + Managed ® Leased ® Franchised = Owned /
350

300 A

250 / ‘
200 i

150 A /

100_/

Ve llll III

(0]
) © ~ o o — o ™ < o
o o3 o o o o o = o o
o > o o o o < < o <
— - — - 30 N ~ ~ ~ ~

‘ CARLSON (Regent Sal

Radissen oo park inn

1990 |

—
-

/e 1994 [N

N
3
=

i

(@]

—

m

I

B

&

S

Iy

T

O

BN
*
U

E

>

‘b

H

‘—

3/ Corporate Presentation / April 2011

CAGR / Compound Annual Growth Rate
Dated / 31 March 2011
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Our Presence

A Rezidor in EMEA UNumber of hotels in operation & under development
A 60+ countries
A 317 hotels in operation

A 102 under development

A 90+ countries
A 1,070 hotels in operation'
A 240 under development

A Global brand alignment benefits
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THE

_ REZIDOR
Our Portfolio e

In Operation: 300+ Hotels, 66,000 Rooms

m Radisson Blu ®mPark Inn ®QOthers mEE mMEAO mNORD ®mROWE ®Franchised ®lLeased ™ Managed

In Pipeline: 100 Hotels, 21,000+ Rooms

89%

m Radisson Blu ®Park Inn m®Others EEE EMEAO ENORD ®ROWE mFranchised ®lLeased ®Managed

=
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REZIDOR

HOTEL GROUP

Core Competence

Brand
Management

First class

>Mid-market

Economy

Culture
of Service

Budget

% 4

Four Seasons

The luxury brand

weepnt O g
Morgan é;fggmon > owned by Formosa
W O Bvlgari _ i
HOTELMISSONI : > Our lifestyle brand

> Our up-market
Hilton

Marriott core brand
Sheraton ;
e ] _Sofitel /. K|
. ™
» Our mid-market |

Holiday Inn growth brand
Novotel

Scandic
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Increased level of service

als

COUNTRY

INNS & SUITES

Currently on-hold

Source: HVS
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Our HotelBrands . Werercwous

‘gaa’mm park inn HOTELMISSONI

by (ZYYLN
HOTELS & RESORTS aJ

s A Largest upscale brand in A 2nd |argest mid-scale A Our lifestyle brand .

rESETREEL N
TRRmn

i Europe pipeline in Europe N .
% A Pursue opportunities 7
. AfiNew Breedo pr d\(Steongtfranehising platform worldwide
A Moving South & East into A Clustered growth; UK, A Target fashionable cities
new markets Germany & Russia and resort areas
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Largest Upscale Hotel Brand in Europe

}U
I Number of Hotels Number of Rooms
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Source / MKG Hospitality Database - December 2010 (In Operation)
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REZIDOR
Our Restaurants & Bars over croue

i
A The benefits
A Standardisation
A Economies of scale

A Purchasing power

100+ outlets
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Our Purpose

REZIDOR
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We provide business and leisure
guests with a choice of relevant and
excellent hospitality products and
services that offer good value, while
. assuring a competitive return to
=~ owners and shareholders, and

inspiration to employees.
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REZIDOR
Our Values . rererewe
A Trust: To earn trust, then show it; honesty, integrity and loyalty, we promise i we

deliver

A Openness: Be frank and transparent, accessible, flexible, prepared to listen and to
consider all options

A Empowerment: Enable and equip employees to make the decisions that matter

s?s.ﬁ A Respect: Respecting individuals, community and the environment we live and operate
in

A Nurturing: We engage individuals and are determined to develop and grow talent
from within

A Fighting Spirit: Always entrepreneurial, always opportunity driven, always hungry for
more. Decisive!

A Z-factor: Daring to be different, in a fun & rewarding way
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THE

REZIDOR
Innovative Hospitality: The Z-factor!

A 1stto go asset light

A 1ttt o focus on managing ot/
brands

A 1stto successfully co-brand

A 1stto offer Free Internet

i A 1stto have an award winning marketing
partnership with Nespresso

A 1st to offer 100% Guest Satisfaction
Guarantee

A 1stto establish ambitious Responsible
Business programme
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. . REZIDOR
We Promise, We Deliver — rerrrerew

INVESTOR SHARE
COMMUNITY HOLDERS

PARTNERS

T Iy
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THE

REZIDOR

F Why Owners choose Rezidor?»  rermeenew
A Two well-known, core brands
A Strong existing portfolio

A Reputation for innovation

A Continuity in leadership

A Perceived as owner-friendly

A Local expertise in key emerging markets

A 70% of 2010 openings from multi-unit owners

Norwegian hotel group, Linstow A=
Owners of former Reval hotels
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